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Our Mission On Social

Our online presence is an extension of our in-person
team, and should seek to further the mission to equip
pastors and resource churches in advancing the gospel
in our state.

Social media is a key digital platform for deepening
relationships and building trust as we engage with
pastors and ministry leaders, amplify stories of how God
is moving in Georgia Baptist churches and share
testimonials of how God is using our events to
encourage, train and support church leaders.

Listen. Interact. Share.

Just like you would in a roundtable.
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GEORGIA BAPTIST MISSION BOARD
Goals & Objectives for Social
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o Celebrate the breadth of cooperative efforts that equips pastors
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GEORGIA BAPTIST MISSION BOARD -
Q3/Q4 2023

Can you please pray for me as | fight Stage colon Cancer? DMs of encouragement and
offers of help are welcomed. Just looking for support that's all.

L3 Tommy Joiner

i'% Joe Hastings
- AAAAAA

w Like Reply Hide So looking forward to this.
Tw Reply Hide
Tammie Roberts Rountree @ Yoy °.®.'
MaryAlice Nunn Robbie is moving mountains. Lee Ann Lane | know you are so [alan) ©
proud. ¢ IMPRESSIONS ENGAGEMENTS AUDIENCE
2w Reply Hide +21.1 % increase +98.2% increase +34.8% increase
Compared to Q1/Q2 Compared to Q1/Q2 Compared to Q1/Q2

Praise God indeed!!! Praying for these students as they step into their calling and the
leaders ready to disciple these students in their walk with Jesus!

@ Victor Phiri % R

That's good mission more Grace A

S— R b LINK CLICKS MESSAGES
Al OQuinn +121% increase +200% increase
Bless you brother! The Lord continue to use you for His glory! Thank you for your Compared to Q1/Q2 Compared to Q1/Q2

work in Kingdom growth in Georgia! God bless!

4w Like Reply Hide
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CONTENT & ENGAGEMENT TRENDS

‘\_ @) georgiabaptistmissionbo;
Mon 11/13/2023 3:50 pm EST

What a joy to be gathered as a family o
brothers and sisters committed to adv
the kingdom across our state! Welcom(

,\_ €) georgiabaptistmissionboard
Wed 9/6/2023 12:11 pm EDT

Georgia Baptist Disaster Relief volunteers
are on the ground and making an impact in

Valdosta after Hurricane Idalia. Over the...

Candid Moments - Highlighting the
natural elements and personalities of

events and attendees, these posts
stand out for their attention to detail,
avoiding generic shots of large
crowds or rooms.

gabaptists
Wed 1/3/2024 6:07 pm EST

Praise God for the transformative moments
at MOVE Conference 2023! From worship
y Kyle Edenfield & his band to Clayton...

gabaptists
Sun 1/28/2024 10:57 pm EST

Meet Robbie Lane, a 19-year-old starting
shortstop at East Georgia State College and

an aspiring minister. After surrendering to...

Storytelling- Creating a photo series to
honor, celebrate, or recap moments is well |

received by our audience. It offers context,

providing genuine and authentic moments

that make viewers feel present and fully
engaged in the story being told.

On the Georgia Baptist
social media channels, the
highest level of
engagementison
Facebook. This is where
churches and our ministry
areas are the most active
with the content being
published. This platform is
also the most diverse in
audience demographic
compared to Instagram
and LinkedIn who have
more of a focussed
audience.
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MISSION GEORGIA
Goals & Objectives for Social

BUILD BRAND & INCREASE AWARENESS
o Measured by: Audience growth

o Launch refreshed brand identity and deliver compelling
messaging to attract new audiences in Mission Georgia story.

GROW & ENGAGE AUDIENCE
o Measured by: Likes & Comments

o Educate pastors and ministry leaders about the ways their
church can see and meet the needs in their communities.

INSPIRE & MOBILIZE ACTION
o Measured by: Shares & clicks

o Inspire and equip churches to take action in caring for their
communities and advancing the gospel.

SEE 4 SPARK 4 GO



MISSION GEORGIA - Q3/Q4 2023

‘ SteveTeresa Tanner
These three precious men of God have blessed our church with their preaching
while we have been without a pastor! They will always have a special place in our

hearts!!
27w Like Reply Hide 00:
34  DeMendoza Andy lindafayejohnson Introducing children
& Que dias dan clases? to safe and nurturing environments is a
mission within itself that is worthy. One
22w Like Reply Seetranslation Hide positive force in a child’s life makes a
® 2 Author lifetime difference. Caring for children
Mission Georgia is very basic to following Christ. Have
You can find their ESL classes here: https://www.fayettevillefbc.org/esl you explored what are the barriers to
helping children ? Yes. It is
t complicated. Yes. It is messy. No
s ﬁ FAYETTEVILLEFBC.ORG excuse for not embracing the
’ " . tremendous need that exist. Hopin
Fayetteville First Baptist Church - ESL your emphasis does indeed malfe agn
JUUSH AS A SICOND LANGUZ impact.

16w 1like Reply

% rpgreen3 | am grateful for your focus

in foster care. Thank you! Matt Bartlett
We enjoyed having Keith Ivey

7w Reply speak! We appreciate the GBMB.

19w Like Reply Hide

9 e Keith Ivey replied - 1 Reply

gaildaugh Yes! | had a little girl read for the first time to her
teacher this week. | love working with with these children!

1w 1like Reply
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CONTENT & ENGAGEMENT TRENDS

had the opportunity to speak to the congregation about Mission Georgia, helping to double
their offering goal.

To request a speaker and mobilize your church to love your neighbor, be sure to click the fink
tofill out a request form.

https:fmi orglspeaker/

Mission Georgia
November 13, 2023 - @
Are you with us today at the Annual Meeting at Snellville's Church on Main?

Come by our booth to meet our mobilizers at 4:15 and stay for the Mission Georgia Panel
discussion at 4:30! See you there!

Georgia Baptist Mission Board

Churches themselves
are most active on
Facebook, as is our key
demographic
audience, making it
the most engaged of
the 3 platforms for the
Mission Georgia

audience.

Throughout the summer,
paid promotions of posts
introducing the new MG
brand and offerings
performed well

n Social Media Overview

It all comes down to thi

that Christ loves His church.

Every meal we make, every child we help, every mother we care for, every refugee we
welcome, and every step we take on the path of life: It is all about loving our neighbor the

Familiar faces, “in the
field” at taggable
churches resonate with
our audience.

@ Mission Georgia
August 6, 2023 - @

We're hitting

road in September to rally churches to see our neighbors, respond in love and

be the church that changes things for our great state.

How can we support you? Whether i's to talk about Mission Georgia or to be the main speaker

of a group or service, our
To request a speaker: hitp:

REQUEST A SPEAKER.




SOCIAL MEDIA
BEST PRACTICES



Engaging with Brand Social Channels /[ | o —

Make sure you're following Georgia Baptist Mission Board 7:a6 v
across social media. <

mission.georgia —N \~ —

[ ]
318 6 =
https://www.facebook.com/georgiabaptistmissionboard/ @ P

Mission Georgia

Gospel centered care for Georgia. F. 7:45 o T @)
#humantrafficking #childhoodliterac
. . #refugeesandinternationals #fosterc < gabaptists O .
https://www.ttps://www.instagram.com/gabaptists/ @ sproutinkjmission georgia

Followed by gabaptists,
0’) and 12 others I 1,058 2,209 354
Following v posts followers  following
https://twitter.com/GABaptist

Georgia Baptist Mission Board

Nonprofit organization

Georgia Baptist Mission Board exists to equip Georgia
Baptists to engage the Great Commission more effectively.
6405 Sugarloaf Pkwy, Duluth, Georgia

(2 linktr.ee/gabaptist

https://www.linkedin.com/company/georgia-baptist-mission-board/

ORE

»D Followed by seesparkgo, jenn_mbalankanga
= and 16 others

Following v Message Contact +2

Make sure you're following Mission Georgia across social
media.

https://www.facebook.com/MissionGeorgia68/

=)

yf.’ll/t"b? S

ﬂufu;{a
ﬁgﬂthﬁ

@n] https://www.instagram.com/mission.georgia/
This training

) \ is for you!
. X
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Engaging with Brand Social Channels

Engage with brand content in comments to drive engagement:

® Relationally connect in comments with insights and encouragement
personal to you from your seat in the organization.
Tag pastors to invite them to events or share resources.
Tag churches in anticipation of and in gratitude for hosting events.
When you recognize individuals in a post, tag them in your comments

Tag brand channels as you attend events and share pictures from
church visits

® (@gabaptist
® (@mission.georgia

Share any images and testimonials captured at an event with SSG

® |In Google Drive folder:

° Email: gbmb@seesparkgo.com

e Ask Scott

Georgia n ’ﬂ
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mailto:gbmb@seesparkgo.com

Best Practices: Content Capture

VIDEO

Shoot Vertically.

Brief is best. Capture videos lengths of :15 -:60 seconds
Maintain raw, casual style -- no need to be overly polished
Focus on lighting -- Natural lighting preferred.

Reduce background noise.

Reduce Motion -- Avoid zooming in or moving while filming
When filming someone, have them introduce themselves.

STILL IMAGES:

Shoot images vertically, whenever possible.

Tell a story through the images. Capture multiple elements of a scene.
Prioritize lifestyle, people-focused images.

Use the “rule of thirds”. The subject of your photo should be in the middle
third to allow room for graphic overlays.

Georgia ’ﬂ
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Best Practices: Ministry-specific pages & groups

e Post from the perspective of the ministry area.
o Avoid language written in the first person.
o Maintain a relational tone.
o Tag brand channels in posts happening during events,
trainings and church visits.
e Think Strategically and Proactively.
o Post with consistency and quality, versus quantity.
o Repost GBMB content and add a caption.
o Resist the urge to post about planned events and gatherings
in a reactive way.
e Prioritize human connection.
o Engage with every comment.
o Tag pastors in posts to extend conversations online.
o Incorporate visuals, video and testimonials.
o Celebrate people, especially your team.
e Build a habit of story sharing.
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