
SOCIAL MEDIA OVERVIEW
  STRATEGY, BEST PRACTICES  & TIPS 



Our online presence is an extension of our in-person 
team, and should seek to further the mission to equip 
pastors and resource churches in advancing the gospel 
in our state.

Social media is a key digital platform for deepening 
relationships and building trust as we engage with 
pastors and ministry leaders, amplify stories of how God 
is moving in Georgia Baptist churches and share 
testimonials of how God is using our events to 
encourage, train and support church leaders.

Listen. Interact. Share.

Just like you would in a roundtable.

Our Mission On Social

39k

LEADS PER DAY
AVERAGE ALL CHANNELS SINCE 
FEB *

COST PER LEAD 
REDUCTION

LEADS GENERATED
ACROSS SSG DIGITAL CHANNELS



• UNIFY BRAND MESSAGE
○ Measured by: Content diversification
○ Celebrate the breadth of cooperative efforts that equips pastors 

and their churches in advancing the gospel in our state.

• INCREASE BRAND TRUST 
○ Measured by: Follower / Audience Growth 
○ Reinforce the deep partnership with churches through inspiring 

stories, connections to people, helpful resources and meaningful 
events.

• DEEPEN RELATIONSHIPS  
○ Measured by: Shares & Comments 
○ Inspire deeper engagement, provide best practices, influence 

event attendance and mobilize action.

GEORGIA BAPTIST MISSION BOARD 
Goals & Objectives for Social

AUDIENCE

VIDEO VIEWS

MESSAGES

6,134

39k

39k

20,924
AUDIENCE
(+36%) 

13.1K
MONTHLY 
ENGAGEMENTS 
(+39% )

1.7K
MONTHLY 
LINK CLICKS
(+38%)

45.2K
VIDEO VIEWS
(+62%)

Avg / Month  (7/2023- 1/2024
Compared  to 7/2022-6/2023



IMPRESSIONS
+21.1 % increase

Compared to Q1/Q2

ENGAGEMENTS
+98.2% increase

Compared to Q1/Q2

LINK CLICKS
+121% increase

Compared to Q1/Q2

MESSAGES
+200% increase

Compared to Q1/Q2

1.9K

GEORGIA BAPTIST MISSION BOARD – 
Q3/Q4 2023

AUDIENCE
+34.8% increase

Compared to Q1/Q2

Social Media Overview

9.5K

2M 73.6K 20.7K



Candid Moments - Highlighting the 
natural elements and personalities of 
events and attendees, these posts 
stand out for their attention to detail, 
avoiding generic shots of large 
crowds or rooms.

Storytelling- Creating a photo series to 
honor, celebrate, or recap moments is well 
received by our audience. It offers context, 
providing genuine and authentic moments 
that make viewers feel present and fully 
engaged in the story being told.

CONTENT & ENGAGEMENT TRENDS

Social Media Overview

On the Georgia Baptist 
social media channels, the 
highest level of 
engagement is on 
Facebook. This is where 
churches and our ministry 
areas are the most active 
with the content being 
published. This platform is 
also the most diverse in 
audience demographic 
compared to Instagram 
and LinkedIn who have 
more of a focussed 
audience.



• BUILD BRAND & INCREASE AWARENESS  
○ Measured by: Audience growth 
○ Launch refreshed brand identity and deliver compelling 

messaging to attract new audiences in Mission Georgia story.

• GROW & ENGAGE AUDIENCE 
○ Measured by: Likes & Comments
○ Educate pastors and ministry leaders about the ways their 

church can see and meet the needs in their communities.

• INSPIRE & MOBILIZE ACTION 
○ Measured by: Shares & clicks
○ Inspire and equip churches to take action in caring for their 

communities and advancing the gospel.

MISSION GEORGIA 
Goals & Objectives for Social

4,457
AUDIENCE
(+281%)

7.1K
MONTHLY 
ENGAGEMENTS
(+1780%)

936
MONTHLY 
LINK CLICKS
(+2300%)

28.2K
VIDEO VIEWS
(+22k%)

Avg / Month  (7/2023- 1/2024
Compared  to 7/2022-6/2023



IMPRESSIONS
COMPARED TO 132K 

IN Q1/Q2

ENGAGEMENTS
COMPARED TO 1.9K

IN Q1/Q2

FOLLOWERS
COMPARED TO 1.1K IN

IN Q1/Q2

ENGAGEMENT RATE
COMPARED TO 1.5%

IN Q1/Q2

970k

MISSION GEORGIA – Q3/Q4 2023

LINK CLICKS
COMPARED TO 298 

IN Q1/Q2

Social Media Overview

43.2k 5,443

3,816 4.5%



Familiar faces, “in the 
field” at taggable 
churches resonate with 
our audience.Churches themselves 

are most active on 
Facebook, as is our key 
demographic 
audience, making it 
the most engaged of 
the 3 platforms for the 
Mission Georgia 
audience.

Throughout the summer, 
paid promotions of posts 
introducing the new MG 
brand and offerings 
performed well

CONTENT & ENGAGEMENT TRENDS

Social Media Overview



SOCIAL MEDIA 
BEST PRACTICES



Engaging with Brand Social Channels
Make sure you’re following Georgia Baptist Mission Board 
across social media.

Make sure you’re following Mission Georgia across social 
media.

https://www.facebook.com/georgiabaptistmissionboard/

https://www.ttps://www.instagram.com/gabaptists/

https://twitter.com/GABaptist

https://www.linkedin.com/company/georgia-baptist-mission-board/

https://www.facebook.com/MissionGeorgia68/

https://www.instagram.com/mission.georgia/



Engaging with Brand Social Channels

Engage with brand content in comments to drive engagement:

● Relationally connect in comments with insights and encouragement 
personal to you from your seat in the organization.

● Tag pastors to invite them to events or share resources.
● Tag churches in anticipation of and  in gratitude for hosting events.
● When you recognize individuals in a post, tag them in your comments

Tag brand channels as you attend events and share pictures from 
church visits

● @gabaptist
● @mission.georgia

Share any images and testimonials captured at an event with SSG

● In Google Drive folder: 
● Email: gbmb@seesparkgo.com
● Ask Scott 

mailto:gbmb@seesparkgo.com


Best Practices: Content Capture

VIDEO

● Shoot Vertically.
● Brief is best.  Capture videos lengths of :15 -:60 seconds
● Maintain raw, casual style -- no need to be overly polished
● Focus on lighting -- Natural lighting preferred.
● Reduce background noise.
● Reduce Motion -- Avoid zooming in or moving while filming
● When filming someone, have them introduce themselves.

STILL IMAGES:

● Shoot images vertically, whenever possible.
● Tell a story through the images.  Capture multiple elements of a scene.
● Prioritize lifestyle, people-focused images.
● Use the “rule of thirds”. The subject of your photo should be in the middle 

third to allow room for graphic overlays.



Best Practices: Ministry-specific pages & groups

● Post from the perspective of the ministry area.
○ Avoid language written in the first person.
○ Maintain a relational tone.
○ Tag brand channels in posts happening during events, 

trainings and church visits.
● Think Strategically and Proactively.

○ Post with consistency and quality, versus quantity.
○ Repost GBMB content and add a caption.
○ Resist the urge to post about planned events and gatherings 

in a reactive way. 
● Prioritize human connection.

○ Engage with every comment. 
○ Tag pastors in posts to extend conversations online.
○ Incorporate visuals, video and testimonials.
○ Celebrate people, especially your team.

● Build a habit of story sharing.


